FEZF 2 Tz THE] OFARKXES HHRNED

[&%& XX#k]
(1] KRMEA- (2019). [0 = 7F&IIHIRFAEICEMA /TeE2 21, TLAAL, pl, 124 5.

[2]
[3]

[4]

[5]
(6]
[7]
(8]
[9]

[10]

[11]

[12]

[13]

[14]

[15]
[16]

KBS (2018). ¥ = 7 OFFME & 1301y, THGFHA L, p2, 30375 (2018 4 No.2) .

KREEH (2010). 7 = 7RRA L IT7RITH 2 — wlEett, BRAL LTV —, Tl ; 284

T, 4-19 52855, 2-27.

KBRS, #3L, KAz, EHESL 2017). v 7MEICET 277 =2 OHZFHA &

SOME, e L] (B . 77— 2 OIEHICmITT) No.18 (201743 H), 50-

61.

KRS, WMERF, HREER, DB GU (2019). U= 7WAEORY: — &G-S

SHTE T —, HEES.

KEEA, WWEMLT (2012). TRFAERE] 28->T—mrAA—=FMIR—URX, 7—27

A N—=7 TeiERE—l 2, BE, Rk—) Z2P0ic—, TXAA], pp.18-31, % 110 7.

KA (BEER), RFEE, A, MHEEH, BELT GO (2011, FAEENY R Ty

7, HEEE.

—fEEEN AR~ —7 T 07 UV —F e A o2 —3y MiESMEZES (R
(2017). A & —Fy MRAEMETA RTA 2, 20174F 11 AR

HAMIRS A= (2019). JISY20252:2019 : i - fitig « AR ENOA YA b - T =45

Mr—HFE M O — B A ZkE9IH,  [Market, opinion and social research, including insights and

data analytics —Vocabulary and service requirements. |

—/ WtE (2019). SRR D 1SO 28 JIS Hks I — Bifs S o NI « 77 B A%

IV ~D#E 5K, JMRA Annual Conference 2019, 20194F 5 H 28 H, RBEREE [A T4
K.

KEEFM (2000). [FHEEREEDOZCIZKL LT FiTo 2wk ot #iEE, SCGRERT

Whge sy, KrEfEErZe [t miE o 7 a T 0 7ok (W 2 7 afiids —4%),

WFZEETE A02 BE (AZEAFZE) [ X 27 v 7 — &2 F| FH O 4L 09I BE O RE A ) GRETE 5109206117,

R 9 AR, 10 ).

KEEFM (2004) . [FAEBREDOZCIZRHG Lo FiTo il E ot #iEE, (*) SCHFE

TR =S =2y TR (PR I3, TR 1445, Pk 15 ) 12 X DHFE.

ATHEE, PREZF, MEA—, THEE, T, RigsEd], KRS (2007), Web fid

HRUIC K 2BV Ol FEER, RAITERIRTYS, # 36 FIRSFEim CIPRE,

pp-237-240.

MEICR (2001). 7—X OFVF, FAEENL.

Keeter, S. (2019). Growing and Improving Pew Research Center’s American Trends Panel, Pew

Research Center Methods.

Dillman, D.A., Smyth, J.D., and Christian, L.M. (2014). Internet, Phone, Mail, and Mixed-Mode

Surveys - The Tailored Design Method (fourth edition). John Wiley & Sons.

KBRS



